
Old Mutual Unit Trusts (OMUT) Flowplan Date:

Medium Job Market Detail 07 14 21 28 05 12 19 26 02 09 16 23 30 06 13 20 27 05 12 19 26 02 02 09 16 23 30 07 14 21 28 04 11 18 25 02 09 16 23 30 06 13 20 27 03 10 17 ## 01 08 15 22 29 05 12 ## ## 03 10 17 24 31

Outdoor
Awareness & 

Consideration
Determined

Airports: Static Impact.  ORTIA, CTIA, KIA, George, PE & Lanseria (excluding printing 

cost)
FF 01/12 AV AV AV AV AV

Determined Financial/Business Advertorial Series (Financial Mail & Finweek) FF 11/11 FF 19/01

Male and Female Titles

Press
Consideration & 

Conversion

Determined & 

Engaged Elsewhere

Afrikaans Press (Main Body, Daily, Weekend and Business Rotation) and selected 

community titles
FF 12/03

Television
Consideration & 

Conversion
Determined Summit Investment Insights Sponsorships FF 16/01

Digital Conversion
Determined & 

Engaged Elsewhere
Old Mutual Digital Budget

Determined Money Show (702 & Cape Talk) FF 14/11 FF 23/01

Determined FMR Lindsay Williams Business Show Sponsorship FF 20/02

Engaged Elswhere
Generic Campaign.  Mainly Highveld (GP), KFM (WC), ECR & Lotus (KZN), Algoa (EC) 

& OFM (FS) + RSG & SAFM (National MoneyWeb)
FF 23/01

ATL Production

Online

Radio  Conversion

Magazines

2011

Nov Dec Feb March AprJan

Consideration & 

Conversion

Engaged Elswehere

Nov Dec

2012

May Jun Jul Aug Sept Oct

17/04/2012 Flowplan and Budget Summary OMUT Classic Collection_For Branch Comm



Client:

Brand:

Campaign Period:

Date:

Revision:

Sites December January February March April May Jun Jul Aug Sep Oct Nov Dec

2011 2011 2011 2012 2012 2012 2012 2012 2012 2012 2012 2012 2012

ORTIA

Business Class Lounges (1)

Business Class Lounges (2)

Lift Audio Message 

LANSERIA

Entrance Gantry

KSIA

Entance Doors

CTIA

Business Class Lounges (2)

Lift Audio Message

PE

Entrance Road

Exit road citilite

GEORGE

Entrance/Exit Road



CLIENT: OLD MUTUAL
SEGMENT: OMIGSA
CAMPAIGN: OMUT
PERIOD: Nov - Jan 2011/2012
DATE: 02-Apr-12
VERSION: 20

Medium Position Ad Format Ins
SIZE CL 07 14 21 28 05 12 19 26 02 09 16 23 30 06 13 20 27 05 12 19 26 02 02 09 16 23 30 07 14 21 28 04 11 18 25 02 09 16 23 30

Opening Main 

Article DPS FC 1 11

In Main Article FP FC 3 11 18 25

In Main Article FP FC 13 10 24 9 23 6 13 27 11 25 8 22 6 20
OBC FP FC 1 27

Opening Main 

Article DPS FC 1 17

In Main Article FP FC 2 17 24

In Main Article FP FC 14 19 3 16 30 8 29 5 19 3 17 31 14 28 12
Wrapping up 

Main Article

HP 

Vert FC 0
IBC FP FC 0
OBC FP FC 0

Financial Mail 2011

Financial Mail 2012

Finweek 2011

Finweek 2012

Feb

Not published

2011

Jan March AprNov Dec

2012

May Jun July



CLIENT: OLD MUTUAL
SEGMENT: OMIGSA
CAMPAIGN: OMUT
PERIOD: Nov - Jan 2011/2012
DATE: 02-Apr-12
VERSION: 20

Medium Position Ad Format Ins
SIZE CL Feb March April May June Jul Oct

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x
DPS FC 1 x

FP FC 1 17
FP FC 1 14
FP FC 1 26
FP FC 1 31

Newsnow
IFC

Business 

Section

Your Family Main Body

Destiny

Sarie Main Body

Main Body

Child (JHB, CPT & DBN)

PTA Child added from Jun 

onwards

Main Body

2012

Main Body

True Love Main Body

Men's Health Main Body

Woman & Home Main Body

Golf Digest



CLIENT: OLD MUTUAL
SEGMENT: OMIGSA
CAMPAIGN: OMUT
PERIOD: Nov - Jan 2011/2012
DATE: 02-Apr-12
VERSION: 20

Medium PositionAd Format Ins
SIZE CL 2 9 16 23 30 6 13 20 27 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25

WEEKEND PRESS 8
Saterdag Burger Main Body 27 x 10 FC 2 21 19
Saterdag Beeld Main Body 27 x 10 FC 2 21 19
Saterdag Volksblad Main Body 27 x 10 FC 2 21 19
Rapport Main Body 27 x 10 FC 2 15 13

DAILY PRESS 8
Sake (Beeld, Burger, Volksblad) Sake 27 x 10 FC 1 21
Sake (Beeld, Burger, Volksblad) Education 27 x 10 FC 1 17
Beeld Main Body 27 x 10 FC 2 30 28
Burger Main Body 27 x 10 FC 2 30 28
Volksblad Main Body 27 x 10 FC 2 30 28

COMMUNITY PRESS 107
EASTERN CAPE

George Herald Main Body 20 x 8 FC 3 12 26 10
PE Express Main Body 20 x 8 FC 3 11 25 9

LIMPOPO
Brits Pos Main Body 20 x 8 FC 3 12 26 10
Noordelike Nuus Main Body 20 x 8 FC 3 13 20 11
Polokwane Observer Main Body 20 x 8 FC 3 12 19 10
Tzaneen Bulletin Main Body 20 x 8 FC 3 13 20 11
Zoutpansberger Main Body 20 x 8 FC 3 13 20 11

JOHANNESBURG
Bedfordview Edenvale News Main Body 20 x 8 FC 3 11 25 9
Fourways Review Main Body 20 x 8 FC 3 11 25 9
Sandton Chronicle Main Body 20 x 8 FC 3 11 25 9
Alberton Record Main Body 20 x 8 FC 3 11 25 9
Roodepoort Record Main Body 20 x 8 FC 3 12 26 10

NORTHERN REGION
Eastern Times (Bi-lingual) Main Body 20 x 8 FC 3 16 30 16
Northern Times (Bi-lingual) Main Body 20 x 8 FC 3 16 30 16
Rustenburg Herald (English) Main Body 20 x 8 FC 3 12 26 10
Pretoria Record Central Main Body 20 x 8 FC 3 13 20 11
Pretoria Record Centurion Main Body 20 x 8 FC 3 12 26 10
Pretoria Record East Main Body 20 x 8 FC 3 10 24 8
Pretoria Record Moot Main Body 20 x 8 FC 3 12 26 10
Pretoria Record North Main Body 20 x 8 FC 3 11 25 9
Pretoria Record West Main Body 20 x 8 FC 3 13 20 11
Tshwane Sun  Central (PTA) Main Body 20 x 8 FC 2 30 28

CENTRAL REGION
Bloemnuus Main Body 20 x 8 FC 3 13 27 11
Bloemfontein Courant Main Body 20 x 8 FC 3 11 25 9
Meyerton Ster Main Body 20 x 8 FC 3 11 25 9
Harrismith Chronicle Main Body 20 x 8 FC 3 13 20 11
Maluti Main Body 20 x 8 FC 3 11 25 9

KwaZulu-Natal 0
Highway Mail Main Body 20 x 8 FC 3 11 25 9
Newcastle Advertiser Main Body 20 x 8 FC 3 12 26 10
Zululand Observer Main Body 20 x 8 FC 3 12 26 10
Ladysmith Herald. Main Body 20 x 8 FC 3 10 17 8

Western Cape 0
Atlantic Sun Main Body 20 x 7 FC 3 12 26 10
Southern Suburbs Tatler Main Body 20 x 7 FC 3 12 26 10
Tygerburger Main Body 20 x 8 FC 3 11 25 9
People’s Post Main Body 20 x 8 FC 3 10 24 8

Nelspruit
Lowvelder Friday Main Body 20 x 8 FC 3 13 20 11

AprMarch May JunJan Feb



Agency: CARAT
Client: OLD MUTUAL
Product: OMIGSA - OMUT FLIGHTING CODES:
Period: Nov & Jan 2011 & 2012
Duration: VAROIUS
Date:
Version: 20

public holidays

PREF

TIME CHANNEL DUR SPOT NO. OF Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su
LOAD SPOTS 23 24 25 26 27 28 29 30 31 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 01 02 03 04 19 20 21 22 23 24 25 26 27 28 29 30 31 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15

94.7 HIGHVELD STEREO (Eff From 1 Jul 2011)
M-F 
08H00-09H00 50 93 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 2 0 0 2 1 1 1
09H00-12H00 50 38 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
12H00-16H00 50 57 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 0 1 1 1
16H00-17H00 50 76 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 2 1 1 1 1 1 1 1 1 0 1 1 2
                  264

KFM (Eff From 1 July 2011)
M-F 
08H00-09H00 50 94 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 2 0 0 2 1 1 1
09H00-12H00 50 38 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
12H00-16H00 50 57 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 0 1 1 1
16H00-17H00 50 76 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 1 1 2
                  265

EAST COAST RADIO (Eff 1 Sep 11)
M-F 
08H00-09H00 50 20% 94 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 2 0 0 2 1 1 1
09H00-13H00 50 38 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
13H00-16H00 50 57 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 0 1 1 1
16H00-17H00 50 20% 76 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 0 1 1 2
                  265

LOTUS FM (Eff 1 Oct11)
M-F 
08H00-09H00 50 30 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
09H00-12H00 50 12 1 1 1 1 1 1 1 1 1 1 1 1
12H00-15H00 50 18 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
15H00-17H00 50 24 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
                  84

RADIO ALGOA (Eff 1 Oct 2011)
M-F 
05H00-06H00 50 0
08H00-09H00 50 30 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
09H00-12H00 50 12 1 1 1 1 1 1 1 1 1 1 1 1
12H00-15H00 50 18 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
15H00-17H00 50 24 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
                  84

OFM (Eff 1 Oct 2011)
M-F 
08H00-09H00 50 30 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
09H00-12H00 50 12 1 1 1 1 1 1 1 1 1 1 1 1
12H00-15H00 50 18 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
15H00-17H00 50 24 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
                  84

SAFM (Eff 1 Apr 11) - Moneyweb
M-F 
18H000-18H30 50 30 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
                  30

RSG (Eff 1 Apr11) - Moneyweb
M-F 
17H00-18H00 50 30 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
                  30

w/c 27/02/2012 w/c 26/03/2012 w/c 09/04/2012w/c02/04/2012w/c 19/03/2012

03-Apr-12

w/c 20/02/2012w/c 06/02/2012 w/c 13/02/2012w/c 23/01/2012 w/c 30/01/2012

Special Instructions: 
Morning Drive Spots to flight after 08:00 

Afternoon  Drive spots to flight before 17:00 
Primedia to waive 25% loading (ref. Sam de Aurajo), SABC to waive 20% loading (ref. Chirstine Visagie) and United Stationsto waive 50% loading 

(Ref. Tim Partner) based on commitments.  RadMark (Nellene) waived pref loading. 
RSG and SAFM spots to flight in Moneyweb Show: 

RSG:  18:00  - 19:00,   SAFM:  17:00 - 18:00 



Agency: CARAT
Client: OLD MUTUAL
Product: OMIGSA - OMUT
Period: Nov & Jan 2011 & 2012
Duration: VAROIUS
Date:
Version: 20

PREF

TIME CHANNEL DUR SPOT
LOAD

94.7 HIGHVELD STEREO (Eff From 1 Jul 2011)
M-F 
08H00-09H00 50
09H00-12H00 50
12H00-16H00 50
16H00-17H00 50
                  

KFM (Eff From 1 July 2011)
M-F 
08H00-09H00 50
09H00-12H00 50
12H00-16H00 50
16H00-17H00 50
                  

EAST COAST RADIO (Eff 1 Sep 11)
M-F 
08H00-09H00 50 20%
09H00-13H00 50
13H00-16H00 50
16H00-17H00 50 20%
                  

LOTUS FM (Eff 1 Oct11)
M-F 
08H00-09H00 50
09H00-12H00 50
12H00-15H00 50
15H00-17H00 50
                  

RADIO ALGOA (Eff 1 Oct 2011)
M-F 
05H00-06H00 50
08H00-09H00 50
09H00-12H00 50
12H00-15H00 50
15H00-17H00 50
                  

OFM (Eff 1 Oct 2011)
M-F 
08H00-09H00 50
09H00-12H00 50
12H00-15H00 50
15H00-17H00 50
                  

SAFM (Eff 1 Apr 11) - Moneyweb
M-F 
18H000-18H30 50
                  

RSG (Eff 1 Apr11) - Moneyweb
M-F 
17H00-18H00 50
                  

03-Apr-12

public holidays

Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su Mo Tu We Th Fr Sa Su
16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 01 02 03 04 05 06 07 08 09 10 11 12 13 14 15 16 17

1 1 1 1 1 1 1 1 2 0 1 0 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1 1 1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
1 1 1 1 1 1 1 1 1 0 1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1 1 1 1 1 1 1 1 2 0 1 0 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1 1 1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
1 1 1 1 1 1 1 1 1 0 1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1 1 1 1 1 1 1 1 2 0 1 0 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 1

1 1 1 1 1 1 0 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1
1 1 1 1 1 1 1 1 1 0 1 2 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1

w/c 04/06/2012w/c 23/04/2012w/c 16/04/2012 w/c 28/05/2012w/c 21/05/2012w/c 14/05/2012w/c 07/05/2012w/c 30/04/2012 w/c 11/06/2012



Client: Old Mutual

Campaign: Jan 2011 - Mar 2012

Date: 24/01/2012

2 9 16 23 30 6 13 20 27 5 12 19 26

Investment Insights Sponsorship Elements AV

Weeks 1 2 3 4 5 6 7 8 9 10

Summit                ( Wed at 21h45) 1 x 30" Opening Billboard 1 10 x x x x x x x x x x

Summit                ( Wed at 21h45) 5 x 15" Straps during the program 1 10 x x x x x x x x x x

Summit                ( Wed at 21h45) 1 10 x x x x x x x x x x

Summit                ( Wed at 21h45) 1 x 15" Closing Billboard 1 10 x x x x x x x x x x

Summit                ( Wed at 21h45) 1 x 30" Opening Billboard 1 10 x x x x x x x x x x

Summit                ( Thurs at 20h45) 5 x 15" Straps during the program 1 10 x x x x x x x x x x

Summit                ( Thurs at 20h45) 1 10 x x x x x x x x x x

Summit                ( Thurs at 20h45) 1 x 15" Closing Billboard 1 10 x x x x x x x x x x

Summit                ( Thurs at 20h45) 10 x 30" Promo Spots per Week 1 10 x x x x x x x x x x

Prime Time Total 10 wks

Summit                (Repeats) 1 x 30" Opening Billboard 2 10 x x x x x x x x x x

Summit                (Repeats) 5 x 15" Straps during the program 2 10 x x x x x x x x x x

Summit                (Repeats) 2 10 x x x x x x x x x x

Summit                (Repeats) 1 x 15" Closing Billboard 2 10 x x x x x x x x x x

Channel Format
No. of Flightings 

per week
TOTAL WEEKS

Jan-12 Feb-12 Mar-12

Off Air



Client: Old Mutual

Campaign: Jan 2011 - Mar 2012

Date: 28/03/2012

2 9 16 23 30 6 13 20 27 5 12 19 26 2 9 16 23 30 7 14 21 28 4 11 18 25 2 9 16 23 30

FMR: Business Show Feature (with Lindsay 

Willams)
Sponsorship Elements

Wednesday 18:15 - 18:45 1 x 10" Opening Billboard 1 6 x x x x x x

Monday - Friday 18:15 - 18:45 1 x up to 50" Classical Commercial 5 6 x x x x x x

Wednesday 18:15 - 18:45 1 x 7 - 9 Minute Feature 1 6 x x x x x x

Wednesday 18:15 - 18:45 1 x 10" Closing Billboard 1 6 x x x x x x

Channel Format
No. of Flightings 

per week
TOTAL WEEKS

Jan-12 Feb-12 Mar-12 Apr May Jun Jul

Replaced by revised sponsorship package now including both this feature sponsorship as wella s 
sponsorship of the whole show. Please see next worksheet for details 



Client: Old Mutual
Segment OMIGSA - Unit Trusts

Campaign: FMR Business show sponsorship

Period: 6 month sponsorship - exact timing tbc

FMR Business Show 1800-1900 Synopsis of show Apr-12 May-12 Jun-12 Jul-12 Aug-12 Sep-12 Total Campaign

FMR Business Show Sponsorship Mon - Fri Lindsay Williams who has 25 years of experience in the financial
1 x 10" Opening Billboard  industry is the presenter of the show.  He focusses on markets, macro

1 x 10" Closing Billboard economics & corporate activity.
1 x 10-15" recorded sting per day
1 x generic commercial up to 50" “I have an hour to provide a well-rounded view of a world of activity,

 and at the same time compete against a raft of other business shows that
OM Feature Sponsorship every Wednesday  are all of a high standard. What I try to do is recognize that people,
1 x 10" Opening Billboard not numbers, drive the markets, and that my listeners wants to be guided,

1 x 10" Closing Billboard  wants tips, and DOESN”T want to be talked down to with smug
1 x generic commercial up to 50"  commentary that is peppered with acronyms”



AGENCY Carat
CLIENT Old Mutual
CAMPAIGN OMIGSA Unit Trusts
CAMPAIGN PERIOD August, 2012
DAYS ONLINE 31
VERSION 1

Section(s) Creative 

ONLINE

Caxton Magazines Your Family Home Page Mini Skyscraper (179x250 pixels)

Leaderboard (728x90 pixels)

Medium Rectangle (300x250 pixels)

Leaderboard (728x90 pixels)

Half Page Ad (300x600 pixels)

Medium Rectangle (300x250 pixels)

Leaderboard (728x90 pixels)

Medium Rectangle (300x250 pixels)
Child Mag Child Mag Home Page

Ndalo Media Destiny Connect Home Page

Media24 Sarie Home Page

Site / Channel

DIGITAL MEDIA SCHEDULE

Aegis Media Central Services Confidential 17/04/2012 Page 11


